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I’ll admit: I have historically had a love-hate relationship with
Twitter.
I signed up in 2008, and I occasionally enjoyed perusing my feed
for interesting things to read in my free time. But for a long time,
it just seemed like a waste of time.
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We’ll explain more in a minute.
* Right off the bat, know that you must tweet regularly if you expect
to have a Twitter following and impact. Keep that in mind as you begin
thinking about using Twitter as an effective communications tool.
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What is the point of using Twitter?
As a nonprofit organization on Twitter, you have the opportunity
to wrap the cultural conversation about the cause you support
around your own organization.
When you share content you’ve created or content you’ve found
in other reputable sources, and you add a comment about your
own experience, you’re stepping into the conversation in a public
space with 335 million monthly users. You become part of the
larger narrative around your cause.
For example, when Erin Macey from Indiana Institute for Working
Families posted this tweet about payday loans…
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We posted the introduction portion to
our blog and offered the full book as a
downloadable content offer. Read the
live portion on our blog, or download
the complete booklet.

Also avoid posting the same content on Twitter as you do on
other social media channels. For example, let’s say you post an
article to your blog. You share a couple of paragraphs from the
blog on Facebook, and you include a link to your blog so readers
can read the rest of the post. If you use Facebook’s option to
automatically post your public Facebook posts to Twitter (see:
https://www.facebook.com/twitter), only the first 280 characters
(including the link to your Facebook post) will show. Not only
does this make an awkward tweet, but if followers are interested
in the content, they will be irritated if they have to click to get
to Facebook, then click another link to get to the blog post. It
would be better to simply take a minute to post a unique tweet
that fits the Twitter framework.

Hashtags are quick links to pages organized by topic. If you click
on a hashtag in a tweet or enter the hashtag in the search bar,
you’ll be able to see everyone on Twitter who has tweeted using
that particular hashtag. You can filter results by relevance (Top),
chronological order (Latest), people, posts that include photos,
posts with videos, news and broadcasts.
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Make your posts relevant to Twitter audiences. Pay attention
to trends both online and offline, and make the information you
share relevant to the current day. Avoid posting outdated content.

Use hashtags. A hashtag is a word or short phrase (without
spaces or punctuation) that is preceded with a pound sign. One
example: #SocialMedia.

•

4

Use Twitter for my nonprofit’s communications?

potential followers (future donors, volunteers, etc.) because
they see that you have liked a tweet that puts down an
organization or individual or is otherwise negative in nature.
Replies. When someone replies to your tweet, it shows other
readers that there is a reason to be interested in what you’ve
shared. Readers might think, “If other people think it’s important
enough to comment upon, it must be important enough for me
to pay attention.” It validates the importance of the content,
which can further increase your audience’s perception of the
value of the content you provide in general.

We can help!
If you find you need help...
•
•
•
•
•
•

Tip: Every day of the week, there is at least one repeating,
established trend. For example, #MondayMotivation happens
every Monday. Find something related to your cause that is
relevant to the hashtag each week, and make a thoughtful
post that includes it. Look for other hashtags with ties to
your cause or campaign, as well. It’s an opportunity to get in
front of new eyes every time you participate.

Sources

developing a Twitter strategy
building lists
writing or managing your Twitter posts
staying active on Twitter (or other social channels)
training your team on effective social media use
creating content like infographics, white papers and
photographs you want to offer your audiences

...feel free to contact our team at CorComm Creative.
hello@corcommcreative.com

•

“10 Twitter best practices for nonprofits,” Nonprofit Tech for Good. Feb. 8,
2015. www.nptechforgood.com/2015/02/08/10-twitter-best-practices-forWe would love
nonprofits/

•

“25 Twitter tips for the modern nonprofit,” Juliana Kelm, Classy Blog.
people to step up and influence the world by working
Accessed July 26, 2018. https://www.classy.org/blog/twitter-tips-modernalongside you—as donors, board members, volunteers,
nonprofit/

•

to help you maximize your use of this
platform. It can truly be a driving force for motivating

future
“Always up-to-date guide to social media image sizes,” Kevin
King, staff, media sponsors
to get tweeting today!
SproutSocial.com. May 3, 2018. https://sproutsocial.com/insights/socialmedia-image-sizes-guide/

and more. We encourage you

•
“Audience
Targeting,” Twitter. https://marketing.twitter.com/na/en/solutions/
By adding humor to its post, the Indianapolis Zoo is increasing
the likelihood
create-engagement/audience-targeting.html
that the post will be retweeted, therefore boosting its reach to new audiences.
•
“Can standardized hashtags be effective in emergency responses?” by
In fact, this one was retweeted nine times in the first four hours
it was posted.
Jessica McLean, European Interagency Security Forum (EISF). March 24,
Not only is humor good for engagement, but it can really
up the
2015.bump
https://www.eisf.eu/news/can-standardised-hashtags-be-effective-inemergency-responses/
quality of an otherwise so-so tweet. A standard tweet simply
introducing
this macaque to its followers would not have
as interesting.
• been
Customized
Twitter Ads solutions. Twitter. Accessed July 29, 2018. https://

Use hashtags in your posts so that other people who are
interested in the same topic can find you easily.
…she:
• jumped into a national conversation about a topic her
organization cares deeply about, using hashtags #payday
and #StopTheDebtTrap.
• published information to any person with a Twitter account
who either follows her or has an interest in paydays, payday
loans and debt traps. Anyone can search Twitter with one of
those words and find her tweet with related hashtags.

3

CorComm Creative 2018 • blog.corcommcreative.com

business.twitter.com/en/solutions.html

@NatGeo has an amazing feed full of quality, captivating images that
capture attention, as well as links to interesting articles and photo
stories. As a result, it earns a lot of engagement from its followers.
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•

“How liking relevant tweets can earn you more followers,” James Parsons.
Follows.com. https://follows.com/blog/2017/01/liking-tweets-more-followers.
Accessed July 31, 2018.

•

“How to use Twitter and Facebook for emergency travel information,”
Danville, IN 46122
Stephanie Rosenbloom. New York Times. Sept. 21, 2017. https://www.nytimes.
hello@corcommcreative.com
com/2017/09/21/travel/social-media-emergencies.html

•

Jab, Jab, Jab, Right Hook: How to Tell Your Story in a Noisy Social World,
Gary Vaynerchuk. Harper Business. pp. 83-116. 2013.
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•
“Most popular mobile social networking apps in the United States as of

May 2018, by average session duration (in minutes),” Statista. https://www.
statista.com/statistics/579411/top-us-social-networking-apps-ranked-bysession-length/. Accessed July 31, 2018.

This is the result of a search for #socialmedia, organized by Top (most
relevant/most engaged) posts. To sort by latest, people, photos or other
filters, simply click on the relevant text that appears to the right of Top.
CorComm Creative 2018 • blog.corcommcreative.com

13

CorComm Creative 2018 • blog.corcommcreative.com

15

•

“New User FAQ,” Twitter.com. https://help.twitter.com/en/new-user-faq.
Accessed July 31, 2018.

•

“Nonprofits: Be careful with your acronyms,” Bloomerang blog. Accessed
July 29, 2018. https://bloomerang.co/blog/nonprofits-be-careful-with-youracronyms/

•

“Number of monthly active Twitter users worldwide from first quarter 2010
to second quarter 2018 (in millions).” Statista. https://www.statista.com/
statistics/282087/number-of-monthly-active-twitter-users/

•

“Putting the right information on Twitter in a crisis,” Sarah Green Carmichael,
Harvard Business Review. Nov. 20, 2015. https://hbr.org/2015/11/putting-theright-information-on-twitter-in-a-crisis

•

“Twitter for nonprofits,” Minnesota Council of Nonprofits. Accessed July
26, 2018. www.minnesotanonprofits.org/nonprofit-resources/fundraisingcommunications/social-media/twitter-for-nonprofits

•

“Twitter NGO Handbook 2017.” Twitter. https://about.twitter.com/content/
dam/about-twitter/values/twitter-for-good/NGO Handbook2017.pdf
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